
TEST “THINKING” STRATEGIES WORKSHOP 
UNCOVERING HOW STUDENTS THINK ABOUT TESTS 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

All workshop inquiries should be directed to: 
 

Lisa Manning, Director of Events & Marketing 
UCLA School Management Program Office 
Phone: 310.825.2488 
E-mail: training-info@smp.gseis.ucla.edu 
Web:  http://www.smp.gseis.ucla.edu 

 
 

ENROLLMENT FORM 
 

Pre-enrollment is required. 
A ll  enr ol lm ent  for m s m ust  be r eceived by 
t he enr ol lm ent  deadline, and will be accepted 
on a first-come, first-served basis.  Confirmation 
letters will be sent via e-mail approximately one 
week prior to the day of the workshop. 

 

 
 

PLEASE ENROLLTHE FOLLOWING INDIVIDUALS (PRINT OR TYPE Ð 
ATTACHED ADDITIONAL SHEETS, IF NECESSARY): 
 
N A ME:     ______________________________________ 
 
N A ME:     ______________________________________   
 
N A ME:     ______________________________________ 
 
N A ME:     ______________________________________   

 

!   OU R PA YM EN T  /  SCH OOL PU RCH A SE ORDER IS 
      EN CLOSED: 
      $95 PER PERSON  X  ___ PERSON S = $_______ 
 
CON T A CT  N A ME:  ________________________________ 

 
T IT LE: ___________________________________________ 

 
SCH OOL: _________________________________________ 

 
DIST RICT : ________________________________________ 
 
E- MA IL (REQU IRED): _______________________________ 

 
 

Return your completed enrollment form and 
school purchase order by FAX to 310.206.4116;  

personal or school checks should be mailed to the 
UCLA SMP Office at 4223 Math Sciences Bldg., Los 

Angeles, CA 90095-7168,  Attn:  Lisa Manning 
 

Checks or  school purchase orders must  be 
made payable t o ÒUC Regent s.Ó 

Please cont act  t he UCLA SM P Of f ice direct ly 
t o discuss credit  card payments. 

 

 

UPCOMING WORKSHOPS:  
 

NOVEMBER 6, 2008 
Disney’s Paradise Pier 
Hotel • Anaheim, CA 
 

Enrollment Deadline: 
October 22, 2008 

 
JANUARY 22, 2009 
San Fernando Valley 
Location TBD 
 

Enrollment Deadline: 
January 7, 2009 

 
FEBRUARY 5, 2009 
Downtown Los Angeles 
Location TBD 
 

Enrollment Deadline: 
January 21, 2009 

 
Cost:  $95 per person 
 

Workshop hours:  3:30-6pm 

UNDERSTANDING 
STUDENT 

UNDERSTANDING 
IS THE KEY! 

 

This after-school workshop provides educators from 
grades 2-12 and across all grade-levels with 

easy-to-implement strategies to use with students 
taking benchmark assessment and standardized tests 

(specifically, CST and norm-referenced tests). 
 

During this workshop, participants will experience and practice 
the Miramonte Method, a strategy created by one Southern 
California school in an effort to better understand their studentsÕ 
test Òthinking.Ó   
 

Through an action research model, the school developed this 
method to reveal how students approach test questions and their 
answer choices.  The results of their action research led to the 
development of a test ÒthinkingÓ strategy that has proven 
successful in improving student performance.  In fact, in the two 
years after implementing the model, the school saw a 65-point 
increase in their API scores! 
 

Workshop participants will also have an opportunity to 
experience and practice other test ÒthinkingÓ strategies, using 
released test questions from previous standardized tests. 


